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Husbands swapped in favour of archives

The BBC family history series Who Do You Think You Are? proved more popular than Wife Swap but it looks as though husbands are taking a back seat as women go wild over their ancestors.

Research conducted by Archive Awareness Campaign at 80 archive events last autumn showed that the typical participant was female, white and aged around 52.  She may well not have visited an archive before but she’s a dab-hand on the Internet.  And this is pure hedonism: 78% of these archive visitors described the purpose of their visit as recreational.  A whopping 45% of participants enjoyed themselves so much that they vowed to start researching their family history as a result of an Archive Awareness Campaign event.  

Separate research conducted by the BBC to measure the effect of Who Do You Think You Are? found that 7% of UK adults began researching their family history for the first time in October and November as a result of the most watched and talked about series on BBC TWO in 2004.  In addition, research found that interest in genealogy had risen by 10%.

The BBC series and Archive Awareness Campaign events have opened the floodgates for family historians.  Archives recorded a 24% increase in visits and a 36% increase in new users in the last quarter of 2004 compared to the same period in 2003.  

Katie Norgrove, Policy and Development Officer at the National Council on Archives, said “The BBC series clearly had a huge impact on the interest in family history and archives are already helping thousands of people find out who they really are.  Many of the 2000 UK archives hold information relevant to family historians – personal treasures waiting to be discovered.  What all this research shows is that people are more interested in the reality of their own past than in reality TV.”

Notes to Editors

· For a full copy of the Archive Awareness Campaign evaluation report or to arrange an interview about these findings please contact Lucy Fulton on 020 8392 5237.
· Archive Awareness Campaign is an ongoing effort to unleash the treasures of the archives.  The campaign is run by partners the National Council on Archives, the Museums, Libraries and Archives Council and The National Archives.

For more information about Archive Awareness Campaign please visit www.archiveawareness.com or contact Lucy Fulton, Archive Awareness Campaign Officer at The National Archives Tel: 020 8392 5237 Email: lucy.fulton@nationalarchives.gov.uk
· The National Archives, Kew, www.nationalarchives.gov.uk has one of the largest archival collections in the world, spanning 1000 years of British history, from Domesday Book to newly released government papers.   The free museum and research rooms in Kew, west London, are open to the public 6 days a week.  For more information on The National Archives please contact the press office on 020 8392 5277.
